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where management education stands and where it is going is timely. 

This book brings together management education scholars, practitioners, and stakeholders 
to identify trends and to critically analyze key challenges from their respective perspectives. 
They consider the requirements for providing relevant management education in the future 
and explore changes and opportunities around themes such as responsibility, sustainability, 
innovation, competitive strategy, and technological change. The different perspectives of the 
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present and predictions and prescriptions for the future of management education. 

The result is a comprehensive volume that will be essential reading for scholars and 
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