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Recent Surveys: Social Media in PEARSON

A

Higher Eucation 2010 and 2011 Education

Survey by Pearson: Social Media in Higher Education 2010

&4 Email  # Favorite 3 Download < Embed + Zipcast More...

')  Random sample of 10 000 Pearson customers

Social Media in Higher Education:
(@) » 939 respondents (9.5%) The Survey
B  Both teaching and non-teaching (94% teaching) gl
m O 58% TeaChing in the ArtS & SCienceS ;tlr;ttlgg;estyclP;;f%?;ggﬁ:ﬁ;gf:;}ﬁ%mé?s Corporate
E » 42% Teaching in Professional & Career

1

h .
‘@3 and e L e K
q') Survey by Pearson: Social Media in Higher Education 2011
E (covers use in teaching
4= plus personal use and professional use) AGOAYS
N BEARNING

e 1,921 respondents

PERRSAN
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2011 Survey by Pearson: Social Media in Higher Ed.

All Are Aware

Faculty awareness of social media sites

Facebook
Twitter
YouTube
Blogs
MySpace
Wikis
Linkedin
Flickr
Slideshare

e 0% 20%  30%  40%  BO%  E0%  Ti%e  B0%  90%  100%

State-of-Practice 2011

5 Social media and higher education, the comman ground Fﬁ‘?,s.'ﬂ-‘m
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2010 Survey by Pearson: Social Media in Higher Ed.

Social Networking Awareness and Use, 2010

ave Heard o

Have an Account
Communicate with Educators

Communicate with Students

State-of-Practice 2011

% 20% 40% 60% 80% 100%
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2011 Survey by Pearson: Social Media in Higher Ed.

Teaching Use: Class Sessions

« 80 percent of faculty use social media for some aspect of a course
that they are teaching.

» Nearly two-thirds use social media within their class session.

- 30 percent post content for students to view outside of class session.

Posted content
for class

0% 10% 0% 30% 0% 50% 60% %

15 Sacial media and higher education, the commen ground P‘m’?’sﬂm

State-of-Practice 2011
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State-of-Practice 2011

2011 Survey by Pearson: Social Media in Higher Ed.

Teaching Use: Perceived Value

Other Online Video

YouTube

L ES 1% 0 305 Ll ES 5% 6% T LLES L1 E
W Little valug ®Some value Wery valuable

8 =oclal media and higher education, the cammon ground P‘E’?,S:;‘_,w
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2010 Survey by Pearson: Social Media in Higher Ed.

Have an Account

Communicate with
Educators

Communicate with
Students

Business 2.0 IWI-HSG
%
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Social Networking Use

® Teaching On

. Not Teaching

Online
ine

% 20% 40% 60% 80%

100%

http://www.slideshare.net/PearsonLearningSolutions/pearson-socialmediasurvey2010
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2010 Survey by Pearson: Social Media in Higher Ed.

Social Network Use by Discipline

Have an Account

Communicate
with Educators

® Business or Econaomics

Mathematics & Sciences

Communicate ® Humanities, Social Sciences

with Students
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% 20% 40% 60% 80% 100%
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2010 Survey by Pearson: Social Media in Higher Ed.

What are educators doing online?
» 71% watched online video/podcast (average population 82%)
» 59% visited social networking site
» 55% read blogs/wikis

Top Social Media:
« Communicating with peers: Facebook, LinkedIn, Skype, YouTube
« Communicating with students: YouTube, Facebook, Skype, LinkedIn

Who is using social networks?
» Overall, 80% of educators have at least 1 social network account (most have more than one).
» Those teaching online, power computer users somewhat more likely to have social networking
accounts and use them with other educators and students.
« Social network use is highest in Humanities and Social Sciences faculty.
» There were only small differences in usage based on stage in career, gender, tenure status or
device ownership.
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2010 Survey by Pearson: Social Media in Higher Ed.

Social Networking Awareness and Use

D Facebook |

L_) YouTube S —

B Skype |

S | _—

a LinkedIn I ———

DI- Twitter e —————

e _

Cl) Flickr e .

% MySpacIe |

- | Goog €. ——— Have .

V) Slideshare — = Hi ard Of
% 20% 40% 60% 80% 100%
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2010 Survey by Pearson: Social Media in Higher Ed.

Personal and Classroom Uses
| |
Watched/listened to online..
Read blogs/wikis  m————
I

Created video/podcast
Class Use

Commented blogs/WikiS  m— RN
I

Published a blog/wiki post
Visited social networking sites

Commented on video/podcast
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|
|
Comments or updates —

% 20% 40% 60% 80%
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2010 Survey by Pearson: Social Media in Higher Ed.

Themes from open responses

« “Extend the classroom”

 “Talk to them in the language they are using”
» “Breaks up the class”

» “Good for review and reinforcement”

* “Not the primary means of teaching”
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What Research Approaches Create Relevant
Knowledge for Social Media Use in Universities?




You have the Choice: Find the Right Mix for

(performance improvement in) your Tasks

X
=
=
O
)
=
[
o
)
p)
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Social Media

There is research in this field, but still in the early stages

Information Systems Scholars may have Models that could work:

Task-Technology-Fit Model

Goodhue, D.L. & Thompson, R.L., 1995. Task-Technology Fit and Individual Performance. MIS Quarterly, 19(2),
p.213.

Technology Acceptance Model

Davis, F.D., 1985. A technology acceptance model for empirically testing new end-user information systems: theory
and results. Massachusetts Institute of Technology.

Information Systems Success Model

Delone, W.H. & McLean, E.R., 2003. The DeLone and McLean Model of Information Systems Success: A Ten-Year
Update. Journal of Management Information Systems, 19(4), pp.9-30.

Business 2.0 IWI-HSG
%
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How could such a model look like? Towards ...

Business 2.0 IWI-HSG
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It iIs about Task-Technology-Fit not Technology-Task!

Business 2.0 IWI-HSG

Task . e
Characteristics T .
e Feedback:
— T |
i Task- '
Technology [
iy Technology [
h terist
) Characteristics | . I Fit |
O Individual = |
Characteristics T Theories of Fit Performance
O e aay g8 g IE_,_-,..«"': B " Impacts
2 | Precursors of Utilization: o T |
| - {
| .E}-:pemed Gmnsequtmmas . /i
(f) | |Gf Utilization {Behefs} | I
'! Affect Lcuward Usmg. -
I ilization
|| Social Norms, Utilizat
'| Habit, |
|| Facilitating Conditions Feedback |
:| il 1
! Thearies of Amtudes and Behaviar

x4

> « Goodhue, D.L. & Thompson, R.L., 1995. Task-Technology Fit and Individual Performance. MIS
'A Universitat St.Gallen

Quarterly, 19(2), p.213. Available at: http://www.jstor.org/stable/2496897origin=crossref [Accessed
May 2, 2011].
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Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

Data Integration /

Back-Ups Cost

Functionality Type of Content Privacy
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Social Media Functionality: A Possible

Characterization

Creators
24%

Conversationalists
33%

Critics
I7%

Collectors
2086

Joiners
LO%

Spectatlors
T0%

Inactives
17%

« Publish a blog

=« Publish your own Web pages

« Upload video you created

« Upload audio/music you created

« Write articles or stories and post them

- Update status on a social networking site®
= Post updates on Twitter®

= Post ratings/reviews of products or services
= Comment on someone else’s blog

= Contribute to online forums

= Contribute tofedit articles in a wiki

= Use RSS feeds
= Vote for Web sites online
« Add “tags” to Web pages or photos

« Maintain profile on a social networking site
= Visit sacial networking sites

» Read blogs

= Listen to podcasts

= Watch video from other users

* Read online forums

» Read customeer ratings/reviews
- Read tweets

None of the above

Further Information on this topic:

Trude, E. & Sammer, T., 2011. Die Vermittlung von Social-Media-
Kompetenzen in einer Social-Media-Lernumgebung — Ein Erfahrungsbericht
der Bayer AG. In T. Jenewein & A. Trost, eds. Personalentwicklung 2.0.
Luchterhand Verlag Gmbh.

e Watch — find ...

 Join — networking ...

 Collect and Organize — manage inf ...
e Critic — respond ...

» Talk — communicate ...

* Create — contribute ...

Personalentwicklung 2.0

va, Bin AR

i slardtrdnruny der i crden Gaesrmimn

Pessaasl wirtsciaft |[:[E5



Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

Data Integration /

Back-Ups Cost

Functionality Type of Content Privacy

Text (How Long: Messages, URLSs, Reports)
Pictures

Presentations

Documents

Videos

Business 2.0 IWI-H5G
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Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

Data Integration /

Back-Ups Cost

Functionality Type of Content Privacy
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Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

Data Integration /

Functionality Type of Content Privacy Back-Ups

Business 2.0 IWI-HSG
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Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

Data Integration /

Functionality Type of Content Privacy Back-Ups
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Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

=
- -
- _—o
- _—
- —
- —
- —
- -— .
— - ——
- o .
- = oy

Which functionality What typg of Whlqh privacy Is it |mporFant to
.. content is settings are export or import Budget of the task.
is important? .
required? needed? data?

Business 2.0 IWI-HSG
%
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Guideline

Technology Task Individual Task-
Characteristics Characteristics Characteristics Technology Fit

) —
—-—— - —
- —
- - -
— - = —
— == —
— -~
—_— —
- —
— - -
—-—— -
— - —
- — -~
— - —

— —
. Acceptance Social Media
Size of the Group. DIStI’IbCl;.I:IOOun S towards Social Age Knowledge (SoMe
P Media Assessment)

Business 2.0 IWI-HSG
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Research Agenda

Future Tasks:
» Test existing IS models in the context of social media
» Adapt or develop new models
» Test theories
» Build new theories (Grounded Theory)

%
e
=
LL
c
)
Q
O

There are successful cases on social media usage:
» Undertake Case Study Research

Business 2.0 IWI-HSG
%
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Case I: Award Winning (2008)

Social Media Classroom (Free Download)

Social Media Classroom Screencast

howardrheingold 25 Videos [¥| Abonnieren | Download mp3

SOCIo| &% _“, < Medaia

Initiated by
Howard Rheingold

I
p @) | 009759 @ 3wmp |5

Q-
<)
O

—
Q
©
b

al
+—
N
&)

o0

In an educational setting, the social media classroom is designed to
augment or—when physical co-presence is not possible—to replace face-to-
face interaction.

Website for Download: http://socialmediaclassroom.com
Video-Tutorial: http://youtu.be/8cLymdpXeew (7 min, by H. Rheingold)

Business 2.0 IWI-HSG
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http://socialmediaclassroom.com/�
http://youtu.be/8cLymdpXeew (7�

Case ll:

Michael Wesch: A Portal to Media Literacy

EETl video showcase | YouTube project | wortd sim | About us || | se==
s Comments

DIGITAL ETHNOGRAPHY

@ Kansas State University

Q.-
b}
O

—
O
©
S

al
+—
N
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af)

» from closed to open system
e from control to enable
e from structure to platform http://youtu.be/J4yApagnrOs

Business 2.0 IWI-HSG

eLecture, 1 hr (2008), about
Motivation and his practice:

34
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Case Il: Visit Michael Wesch’s Open Classroom
http://www.netvibes.com/wesch#Digital Ethnography

(2] MediaBlogs Mediated Cultures

Mediated Cultures: Digital Ethnography at Kansas State University

4] View Michael Wesch's p

©! (117) Student Blog Posts 2011

jone it! I finished my final draft for the VOST 2011 project. Overzll, I'm

Final Project
Drum roll please. . Here's my final video, There's a bot of time and help that...

(Not Real
(Mow that o
when I tried...

) At The End of All Things
= Blogger site is up-and-running again--since it going under maintenance

New Script
This semestar has kicked by ass. I've been sick the past three weeks and this video has not made...
Twilight of The Leaders

™Yihen we forge 2 link... What are the ripples?” The above question s the origin of my
eseanti...

urney begi
nat the end. I:h|= s just the beginning. our interactive website which will indude

o and Final Video Up
video T created was

Best-Practice?

in the makings.
Been fighting sickness all week and weekend. And the library is beckaoning my name! Hello dead...

ft green planet...
ling child was bom in an erchard with every kind of fruit in the universe. She spent her...

Hating every second of this
Zo I haven't produced much of anything lately. T hate iz But I also {funmy enough) can't stress...

! (85) Student Blog Comments 2011

ent on YouTube 5t i
"1 forurrae hara hara and hara

Business 2.0 IWI-HSG
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21 Key Internet Marketing Statistics | Ma

)

g Drafits Discussion

nAgWPhQI kV 3]
ey gBQY
Welcome to Google Docs

cGYEQbyMOE/ edit?hl=end

@& KYHOI Hunting

Ta

.-

y:zﬂ_I oLOdgADERYGYIY/ edit?hl=eni

KYHOI Hunting

& Media Literacy Statistics

UkU-e1lo%GHxgzRM-
JyBkH#

Media Literacy Statistics

(27) VOST2011 Videos

v n'ing. {with music)
inning."” {with music) com 121 midterm From: natefoy View:

Welcome to my Life VOST2011

Welcome to my Life VOST2011 My Comm 121 project From: sgershlzk Views: 148 ...

ly Life Be Like"
y Life B2 Llloe" WOST2011 From: hdanfort Views:

Rethinking education Vost 2011 NoSound
Rethinking education Vost 2011 NoSound From: Boricuizy787 Views: 56 ...

Gj (22) Our Group's Recently Tagged Links

What is [the] Mext ¢
Comments:

ration Learning?
t education opportunities

able m the wealthy glite of Britain, An 11-

Geeks, Adulthooed, and Education's implications for the social] System
Comments:Artice on & book about why Geseks, Merds, and intelligent misfits make good, suc
Our Choice- FREE

tion of Digital BooksOur Choice will changs the way we rzad b

eBookfor iPad — Al Gore

ucation Evolution
is & grest example of the medium showing the message! - Derek Schneweis

acher” tells all - Prostit

A College Unfriends Its Sodal-Networking President - Technology - The Chronide

Tags: college, president, social, networking, socizinetworking, facebook, twitter,...

N
Comments:| Larr', Lessig gives his |ztest prasentstion sbout copyright, gives some intzresting.

Merging TV and We The Future of News?

Comments:Al-lazeara debuts new TV news program which features socizl media and bloggir
ucation system doesn't understand them
ultshy: Bill Generews

young adults
Tags: schoal, education, young

4 Reasons traveling is a te of time | Penelope Trunk
Tags: travel, culture, life, carsers, penslopetrunkby: Bill Genere:

The Guardian
- Hunter GilsonTags: no_tagby: Hunter Gilson

rt rise again? | Mu:
of modern indie musi

The Really Smart Phone - W51.com
Tags: mobile, mobilephanes, mobilecomputing. privacy. datmining. gps. geolocationby: Bill ¢
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2 Common Ways of Using Social Media:
Open Platforms = Blurring Boundaries
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External

In Class
Communlcatlon
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CASE IIl: LSBF Global MBA: A MBA on Facebook

“Facebook has changed the way
students, faculty members, and
administrators communicate

=1 ir Zur Anwendung

outside the classroom. Now, with  [Eietosssd BN TN B 1€l (1o 101127

Globally recognised, globally respected.

CG‘J' the introduction of the London =i
O School of Business & Finance’s ~poemay
-': ﬁ Rezensionen Lopdon r-. ‘ " -
U G |Oba| M BA FacebOOk app, Uberblick iiber Rezensionen i DEBFI‘;;]:“?:; m w L i
E Facebook is becoming the ok (5 v
b
D— C | aSS roo m o 1'833 ey » Hundreds of HD video recordings of world-renowned lecturers and professors
1 i i » Engage in discussions with students from every comer of the globe
= b Study on Facebook anytime, anywhere!
g b Start studying your MBA for free, and pay only for certification!
m Welcome to the LSBF Global MBA

Business 2.0 IWI-HSG

' http://chronicle.com/blogs/wiredcampus/british-university-offers-m-b-a-courses-on-
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to Dynamic Social Extranet

Case IV Aback: From Static Website Publishing ﬁ
3

vy

Weblog /
Blog-Plattform

Documents /
Presentations

Videointerviews
Video-Stories

Social Book-
marking / Liter.

Social
Networks

Microblogging,
and more tools

T
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) woroPress  pOStErous

Scribd. galameﬁ 5¢ Slideshare

XING’ Linked [

TweetDeck Yamm ers
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Case |V of Aback: Slideshare
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Case IV of Aback: Twitter in Class
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Case IV of Aback: Twitter in Class

We use Twitter to | e
encourage participation | GT’QABS
and sharing of the latest
information on the topic of
interest.

Students get points for
tweeting interesting URLSs.
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Take-Aways

Think about Task-Technology-Fit
not Technology looking for a task!

We need more research on this topic!

N

Good cases are out there, try to learn from them
(and research them)!

Business 2.0 IWI-HSG
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Discussion

What are your experiences? #

Do you know about research projects
on this topic?

What do you think are the biggest L
opportunities (or challenges or prolems)? ;

Business 2.0 IWI-HSG
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Want to assess your Work Practice, and integrate Social

Media ? - See our Workshop Arbeitspraxis 2.0

=
;A. Universitat St.Gallen

Arbeitspraxis 2.0
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Thank you!

Supplement

Presentation on Slideshare
http://www.slideshare.net/andreakback

Contact

Prof. Dr. Andrea Back
Universitat St. Gallen
Muller-Friedberg-Str. 8
CH-9000 St. Gallen
andrea.back@unisg.ch
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Prof. Dr. Andrea Back

Prof. Dr. Andrea Back is full professor and director at the Institute of Information Management (IWI) at the prestigious
Swiss University of St. Gallen (HSG) since 1994. Her research focuses on the area of Online Collaboration, Corporate
eLearning, and Management in the Digital Economy (Enterprise 2.0/Business 2.0 paradigm) with an emphasis on
applicability and knowledge transfer. She has published several books on the subject and publishes collaboratively
online with a broad community of corporate and academic followers/contributors (cf. personal vlog at
www.business20experts.unisg.ch, finalist in the European E-Learning-Award in 2009; Blog-Carnival
www.wissenscarnival.net on Enterprise 2.0, Knowledge Management and eLearning nominated for the D-Elina
Innovation Award 2011). She is a regular consultant for international corporations in regard to eLearning, Social
Media, mobile services, most recently Swisscom, T-Systems Multimedia, Lufthansa, Bayer, UBS as well as a
contributor to management education programs. For a list of consulting and research projects cf.

* http://www.business20.unisg.ch/index.php?id=11
* http://www.learningcenter.unisg.ch/index.php?id=93

Prof. Dr. Andrea Back

Institute of Information Management
University of St Gallen

Miiller Friedberg Strasse 8

9000 St. Gallen, Switzerland

Business 2.0 IWI-HSG
%
'A Universitat St.Gallen 45



	Foliennummer 1
	Foliennummer 2
	Foliennummer 3
	Foliennummer 4
	Foliennummer 5
	Foliennummer 6
	Foliennummer 7
	Foliennummer 8
	Foliennummer 9
	Foliennummer 10
	Foliennummer 11
	Foliennummer 12
	Foliennummer 13
	Foliennummer 14
	Foliennummer 15
	Foliennummer 16
	Foliennummer 17
	Foliennummer 18
	Foliennummer 19
	Foliennummer 20
	Foliennummer 21
	Foliennummer 22
	Foliennummer 23
	Foliennummer 24
	Foliennummer 25
	Foliennummer 26
	Foliennummer 27
	Foliennummer 28
	Foliennummer 29
	Foliennummer 30
	Foliennummer 31
	Foliennummer 32
	Foliennummer 33
	Foliennummer 34
	Foliennummer 35
	Foliennummer 36
	Foliennummer 37
	Foliennummer 38
	Foliennummer 39
	Foliennummer 40
	Foliennummer 41
	Foliennummer 42
	Foliennummer 43
	Foliennummer 44
	Foliennummer 45

